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I Disclaimer

All financial figures stated in this fact book are on a consolidated basis. The financial, business and other information contained
herein are current only of the date hereof. Readers are cautioned that changes in general macroeconomic, business, financial
and other conditions may have occurred since such date and our financial condition and results of operations may have been

materially impacted as a result of such occurrences.

Certain information contained herein may be considered forward looking in nature, which are based on certain assumptions and

expectations of future events that are subject to risks and uncertainties, including comments on trends in the global economy and
duration of such trends, future development and investment plans including market strategy and business plans. We disclaim any
responsibility or obligation to update or disseminate any revisions to any forward looking statements contained in this document to

reflect any changes in assumptions or circumstances.
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1. Overview



At a glance

+ Manufacture and sell passenger car & light truck tires in the global market based on decades of know-how and own technologies
« Continuous expansion of production capabilities and strengthening core business serve to leap forward as a global tire maker

I Company Profile (as of March, 2025) I History

oav NEXEN TIRE

SIS
> Foundation : April 11th, 1958 2012
. Began factory construction Commenced operations of Commenced operations of
° Headquarter . Yangsan, Korea to mass produce radial tires  Qingdao plant (China) Changnyeong plant (Korea)

in Yangsan, Korea

> The number of Employees : 7,462

> Main Business : Tire & Tube Manufacturing

o Location . Korea(Seoul, Yangsan, Changnyeong),
Europe(Czech), China(Qingdao), etc.

o Market Cap. : About 600Bn KRW

Established R&D centers  Commenced operations 2" phase expansion
inEU & US of Czech plant of Czech plant



Global Network

* 4 production plants(Korea - China - Czech) and 4 R&D centers(Korea - US - China - Germany) globally
+ Selling products in over 150 countries with 7,500 experts in each field and expanding business bases sequentially

I Main Business Location (as of March, 2025)
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Russia [}
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@ Egypt
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7,462 ...

4,306 Korea / 3,156 Overseas



Overview - 1 |

Global Production Capacity

» Completion of mid-term global infrastructure through 2" phase expansion of Europe factory and productivity improvements
+ As a global tire company specializing in passenger car and light truck segments, NEXEN is prepared to secure volume and profit

Europe (Czech) 11M Korea 30M Total Production Capacity

e

Europe (Czech)
[ China (Qingdao)
@ Korea (Yangsan, Changnyeong)

(mn units)
2 ———— = 50+
{ WIEEE i : = 45 »
2nd Phase Ramp-up L i
(mn units) oo A ; < S |
China 11M
= Qingdao '
2023 2024  2025E S : ‘ 2023 2025E




Financial Highlights

» Despite the uncertain external environment, including inflation and geopolitical issues, achieved record-high revenue in 2024
* Financial status to be more improved after the ramp-up of European plant completed, based on the stable operating cash flow

I Financial Summary (Consolidated) I Revenue & Profit
(bn KRW)
(bn KRW) 2021 2022 2023 2024 Q1 2025 2 702
2,597 '
Revenue 2,079.4 2,597.4 2,701.7 2,847.9 771.2 2,079
Gross Profit 439.6 431.5 739.3 792.9 201.6 14.2% 44:3% \O
1,698

Operating 12.9%

) 4.4 (54.3) 187.0 172.1 40.7
Profit
EBITDA 188.5 135.1 383.4 407.4 99.5
Net Income 4.6 (27.5) 103.1 126.7 39.9

9.1%

Current 1,476.0 1,442.1 1,556.1 1,875.1 2,012.7 187
Assets 172 771
Non-current
Assets 2,347.4 2,502.2 2,676.6 2,699.4 2,748.1 N
Assets 3,823.4 3,944.3 4,232.7 4,574.5 4,760.8 a1
Current 1,041.7 1,431.7 1,330.0 1,454.3 1,625.3 4
Liabilities
Non-current | 4 14, g 9164 11978 12486 | 12207
Liabilities (54)
Liabilities 2,223.5 2,348.1 2,527.8 2,702.9 2,846.0 2021 2022 2023 2024 Q1 2025
Equity 1,599.9 1,596.2 1,704.9 1,871.6 1,914.8 Revenue Operating Profit =O=EBITDA Margin




Shareholder Return

* The largest shareholders(Nexen Corp. & related parties) hold stakes of 67.7%, securing stable management system

+ As part of the enhancing shareholder value, dividends have been paid for 26 consecutive years and DPS increased over past 3 years

I Shareholders (as of March, 2025)

Institutional
7.3%

Foreigner

7.9%
Individual
12.7%
Treasury
Stock
Others 1.5%
2.9%

I Key Indicators of Dividends

_ 2019 | 2020 | 2021 | 2022 | 2023 | 2024

Net Income

(Standalone) 139.2

KRW (20.5)

EPS (Standalone) KRW 1,355 279 (200)

. bn
Total dividends KRW 10.8 10.8 10.8
Common
KRW 105 105 105
Dividends Stock
per share preferred
Stock KRW 110 110 110
Common
Prlce_ StOCk % 1.2 1.7 1.5
dividend breferred
tio® referre
ratio Stock % 3.2 4.2 34

@ Price is based on the arithmetic average of the closing price for the past week before the closing day of the stockholder's list

(39.3) 115.0
(383) 1,120
10.3  11.8
100 115
105 120
15 1.4
3.7 3.8

149.4

1,455

13.4

130

135

2.5

4.8



2. Sales Performance



Sales Performance H M

Consolidated Revenue

« 3tn KRW of 2025 revenue guidance with increased production at the European plant, aiming to achieve record-high for 5 consecutive years
* Improved profitability outlook based on the increase in the sales proportion of large-inch tires and premium product lineup

I Revenue Trend

(bn KRW)
2,848
Operation Commenced < ; >
: Europe Plant (Czech) Revenue by Reglon
Operation Commenced l
: Korea Plant (Changnyeong)
1 2,022
1,701
Operation Commenced M 159%
: China Plant (Qingdao)
784 7Ly Others

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 Q1
2025

11



Qverview Sales Performance Market Status Appendix

Revenue by Region (1)

 (Europe) Improved mix from strong sales of premium/large-size products and 2" phase ramp-up / Further margin upside expected from
higher utilization rate
* (N.America) Sales growth amid tariff uncertainty, driven by key account recovery and new channel expansion

I Europe I North America
(bn KRW) (bn KRW)
1,135
: 722
679 682
948 1,005
508
692
_

2021 2022 2023 2024 Q1 2025 2021 2022 2023 2024 Q1 2025

12



Qverview Sales Performance Market Status Appendix

Revenue by Region (2)

+ (Korea) Expansion of new OE supply (Kia ‘EV4’) / Rental sales surpassed 2mn units, expanding core customers through distribution
diversification
» (Others) Record-high Q1 sales / Volume reallocation under review following U.S. tariff implementation

I Korea I Others
(bn KRW) (bn KRW)
453 463 547
424 496 522
384
116
2021 2022 2023 2024 Q1 2025 2021 2022 2023 2024 Q1 2025

13



Financial Results L 1

OE Supply

* Supplying OE to around 120 car models as of March 2025, with a focus on expanding premium OE sales
* Meet the stringent requirements of major global automakers based on the excellence in quality and product development capabilities

I OE Supply Status (as of March, 2025)

24 Q1 120
2012
—— @ e () BB R v
Donﬁq/
[ —
(8) LL? — = —
Jeep @ seEAT @

rAM SKODA

Jeep @ CNH @ °

)
. l—m 9
ASIA PACIFIC !

& ar VWP

tRINE AR AZTE e
coocsgy LKL ‘D \Y =3V \Vf approved for
LLLLLLLLL == wzn  Mercedes-Benz ®

Jeep @ Y
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Sales Performance H 1

Premium OE Supply

* Increase brand value in a short period of time since first supply to Porsche in 2016
* Only about 10 tire manufacturers around the world supply OE to all 4 major premium automakers, and NEXEN is one of them

I Major Premium OE Supply Status (as of March, 2025)

N'FERA svors
PORSCHE N FERA rnus c
WINEZE T2 _Sporsd2

CAYENNE

Mercedes-Benz NFERA soorr

IN PROGRESS (2025)

NFERA soorr

AUDI IN'BL UUE 4scesons
WINEZE T2 _Spors2

B M W N ":E’-\'A Spors

X1 X3 X4 5-Series MINI

15



3. Strategies for Sustainable Growth



H Strategies for Sustainable Growth 1

Key Business Strategies

* Quantitative growth by strengthening core competencies spanning ‘Product development-Manufacturing-Sales’
+ Qualitative growth through an enhanced cost management system and profit-focused management

I Core Competencies I Advancement in Management
Product development
é - Strategic new product launch ICT Structure
- Product portfolio review COGS Upgrading realignment
Manufacturing Systematization Launch of Leadership
of compound global ONE IT transition
- Ramp-up at Czech plant (SAP, MES)
- Facility improvement (Korean Raw material Synergy between
plants) diversification Big Data Analysis OE-RE
1 Al-driven Enhancing sales

. W .
production TISAXW readiness support activities

Enhance operational efficiency and sales capabilities

—— '
Q Sales - Distribution Profitability Improvement
—

- Expansion of sales infrastructure
- Sales growth focused on profitability

B
L —

(@ Trusted Information Security Assessment eXchange
17



H Strategies for Sustainable Growth 1

Status of major regions

* Enhancing competitiveness and expanding presence with customized strategies tailored to regional market conditions
+ Strengthening core competencies throughout the business cycle; new product development, production, and downstream distribution

= Smooth ramp-up and strong sales drive = A new product launch to meet the demand
overall company growth based on stronger regulations on winter tires = 25% tariff on tires
Utilization Rate
100%, o (end-of-term)
Winguard Sp6
LeeeO60% ‘ Q
" 40%
\ 2024 Q1 2025 2025P
° |
= Expansion of OE supply for vehicles = Diversification of RE partnerships
sold in Japan = Carefully responding, with regard to
approved for oo ) recurring impositions and deferments,
: AUT FGBEE LINE N
PORSCHE e s m CRs &ZEELINE and negotiations by country
e Jeep  ercedes-Benz

5 N\

= Sales hub based on continuous strong sales = Distribution competency through RDC® * Market-tailored product strategy
sales : Large vehicles over 80% in the car market?
™, . SUWd Large-rim-focused
LCV4 orders
\ 2023 2024 Q1 2025 2024 2025P

(1) Regional Distribution Center / @ Global Data / @ Sports Utility Vehicle / @ Light Commercial Vehicle(Pickup Truck, Van &) 18



Product Strategy

H Strategies for Sustainable Growth 1

» By providing performance suitable for both EVs and ICEs with the same product, we aim to elevate the entire product lineup
* Focusing on tire selection based on key performance strengthens our customer-centric brand and ensures repeat purchases

I Tire Selection Criteria

Based on Engine Type

Dry — |CE
Performance —EV
Wear Wet
Performance
Noise Fuel
Consumption

Product Selection based on Personal Needs

= Satisfied with the performance of products
being used

= Replace with the same product as OE

Based on Consumer Preferences

Consumer A
Consumer B
Consumer C

e

with VIRTUAL BRAIN LCOP

Products with enhanced specific performance
EV drivers skeptical of dedicated products

I Major Objectives

Focus on the essentials
— Low noise and long mileage

(@)

{ \Drlvmg mid to long term sales
based on customer

satisfaction and preference

Efficient allocation of
R&D resources

19



H Strategies for Sustainable Growth 1

‘NEXT LEVEL’ Service

» Launched tire rental service for the first time in Korea, winning the grand prize of National Service Awards for the 5 consecutive year
» Expand sales of premium tires by easing consumers’ burden / Increasing customer convenience and distribution diversification

I Service Overview I Service Management (as of March, 2025)
v Use premium products with no cost burden Category Details
{ é\ (Select 12/24/36-month contract)
v i - . . . .
N Ongoing product use post-contract Coverage Locations Capital area and other major cites
v . .
{ \ Easy and convenient procedure Sp?glrag)é nSt'([aolres About 900 stores
v Free installation at designated stores after
\_ online tire order

<Number of Service Contracts Signed>
Free breakage and early wear warranty

~
+ +
5
7
AN

Tire position swap/alignment adjustment 14.9 (contracts)

11.0 11.2
9.0

I National Service Awards

. . . 3.7
Awarded the National Service Award for five 2024 MY AGA

consecutive years since 2020, recognized for F \. .

enhancing customer convenience and
A 2021 2022 2023 2024 Q1 2025

innovative changes in retail

20



H Strategies for Sustainable Growth 1

R&D

* Plan to increase market competitiveness by strengthening R&D ability using VR and Al technologies
» Optimizing testing efficiency with the creation of a dedicated testing center and the introduction of the industry’s first driving simulator

I Virtual Technology I Al Technology I Dedicated Testing Center I Driving Simulator

i35 NEXEN TIRE —==—_ - ———====s—m—— i\

e

] oo

v' Digital design process v Tire noise prediction system® v' Establishment of a dedicated v' High Dynamic Driving Simulator

- VR design simulator(review) based on Al testing center at UTAC®) - Simulate real-world conditions
system for the first time in the - Prediction and pattern optimization - 300km from the Arctic Circle, without the use of actual vehicles,

domestic tire industr testing under extreme conditions allowing drivers to assess virtual
y g

v Tire performance prediction tire performances

v MOU with Korea Expressway system® based on Al - Enhanced capability to comply
Corporation’s Road Traffic - Machine-learning technology to with strengthened regulations, - Reduce time and cost
Research Institute predict key performances at such as winter tire requirements - Decrease fossil fuel consumption

, , . concept design issi i
- Virtual tire performance evaluation P 9 v Improvement in product and carbon emissions while

using driving simulators - Reduced prototype quantity and development efficiency and contributing ESG management
development time brand value

v Bigdata for the analysis of road
detection and barking distance

(@ Industry-academia joint research for bigdata of NVH(Noise - Vibration - Harshness) with Hyundai Motor, KIA, and Inha Univ.
(@ Korea Univ. and Hanyang Univ. jointly developed
@4 Union Technique de I’Automobile, du moto cycle et du Cycle / The largest automotive testing facility in Europe, located in Ivalo, Finland

21



Sports Marketing & Magazine Tests

Strategies for Sustainable Growth 1

+ A sponsor of Manchester City from 2015 / Expand marketing reach to ME & AUS
* N'‘BLUE 4 Season2 obtained 'Good' rating for 18 inch all-weather tires from 'AutoBild Sportcars', a German automobile magazine;
Proves competitive advantage in expanding supply of global high-inch tires

I Global Sponsorship

Europe
Europe (Football) (Basketpball)
e g,i‘”‘:g% 4 ) f@?—;
DT %‘VC“@%

Manchester SK Slavia FC Bayern Zalgiris
City FC Praha Juventus P en g
2015~ 2021~ 2023~ 2024~ 2024~

US (Ice Hockey)

Anaheim Chicago New York San Diego
Ducks Blackhawks Rangers Padres
2021~ 2022~ 2023~ 2024~

Austrailia

Sydney FC

2024~

I 2024 TOP 10 All-weather Tires (18 inch)

Rank Brand Rating
1

a A w DN

|6 NEXEN

\‘

10
X Test dimension: 225/40R18
I Key Award Achievements

N’FERA Sport N’FERA Primus WINGUARD Sport2




H Strategies for Sustainable Growth 1

Motor Sports

* Prove technical skills and raise brand awareness through participation in motor sports competitions
« Proof of superior technical skills by winning the ‘Tire Maker Champion’@ in 3 years of development of ultra-high performance slick tires

I Major Performances

2021 2022 2023 2024

£\ ) ) ) >
= A 4 A 4 A 4

- CJ SUPERRACE Championship - CJ SUPERRACE Championship - CJ SUPERRACE Championship - O-NE SUPERRACE Championship

- The first participation at SUPER 6000 - Winning the 6" round - Triple Podium® in the 5% round - A total of 5 Triple Podiums®
& winning the opening round - Double Podium® in the 8" round - Tire Maker Champion®in - Winning back-to-back Tire Maker
- Niirburgring series(NLS) - Niirburgring series(NLS) just 3 years of developing racing tires  Champion(@, the first in the history of
* Winning the V6 class - Winning the SP4T the competition

2023 CILIEMEE S IHAOIA IR .
SUPER 6000 £ '

SHAMPION, 2 &

@ Podium : meaning placed in the top 1-3 in the competition
@ The season's champions to the tire maker who scored the most points by adding the points earned in each round by the top five players 23



H Strategies for Sustainable Growth 1

Investment Portfolio

* The groundwork for business expansion to future mobility through Next Century Ventures (CVC affiliated with NEXEN TIRE)

I Major Portfolios

Automotus Automotus  may Mobility @NOE"'}Y

Business field Business field

- Traffic flow and parking management - Autonomous public transportation and
based on Al-based camera shuttles (Michigan, Minnesota, Arizona)

- Cut CO, emissions by reducing idling Key products/services

Key products/services - Development and deployment of
- Computer vision Al, Software for image autonomous vehicle technology
data analysis, Hardware for real-time - Provision of autonomous system

camera

ANRA Technologies TECHNOLOGIES

Business field

- Development of traffic management
system for unmanned aerial vehicles

- Aviation-related projects in progress
with NASA, FAA, EASA

Key products/services
- UTM (UAS Traffic Management) solutions




H Strategies for Sustainable Growth 1

ESG Performances

* In 2024, gold medal rating from ‘EcoVadis’, ESG evaluation agency, with the top 3% score among 130K companies in 180 countries
* Practicing ESG management through various initiatives and the improvement of evaluation metrics

I Major Performances I Initiatives and Awards
- Sustainable raw materials
- I 0, i § .
Securing new tech to apply up to 70% of sustainable oo o Gold Low Risk, 12.9
Environment raw materials by utilizing bio-oil and recycled PET B Top 3% o004
code, etc. T (2024) SUSTAINALYTICS ( )
- ‘Green Tire’ seal by AutoBild, a German magazine
- The grand prize at the ‘National Service Awards’® for BB
5 consecutive years (~2024) B
- Ranked No.1 tire manufacturer by the ‘Global Customer (2024) MSCI (2024)
Satisfaction Index?’ for 15 consecutive years (~2024)
Social - The Excellence Award at the 2024 Safety Culture WE SUPPORT B
Innovation Awards’ No‘\\l.c'\!,‘,’ UN affiliated initiative Climate Change
= [ 5 7)
- Selected for 2024 CSR® in the Community’ \ @5‘;‘ UNGC®) “ CDP Water Security B
\“e.,(A’ (2023)
- Selected as an excellent workplace for win-win (2024)
cooperation project & health and safety 2023
. .. . - Global Platform for .
- Changing base date for dividend for better predictability /‘ Sustainable Natural Rubber TiSAX® Informa_tlon
Governance - Introduction of electronic voting system é‘ GPSNR® Se?unty
Certification
- Appointment of female outside director GPSNR (2020)

(M Hosted by ‘The Institute for Industrial Policy Studies’ / @ Hosted by ‘Global Management Association’ (Research and evaluation agency under ‘Ministry of Trade, Industry and Energy’)
®) Corporate Social Responsibility / 4 Organized by ‘Ministry of Employment and Labor’ and ‘Korea Occupational Safety and Health Agency’ / ©) UN Global Compact
®) Global Platform for Sustainable Natural Rubber / () Carbon Disclosure Project / ® Trusted Information Security Assessment eXchange 25
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1 . Market Status

Tire Market (1)

+ The 2024 global tire market has seen demand exceed 2019 levels, driven by economic recovery after the COVID-19 pandemic
+ CAGR 2025-2027 is estimated at around 2% as the recovery of RE demand in Europe and North America continues to drive growth

(mn units)

North America m Korea ® Europe m Others

I Demand of OE (mn units) I Demand of RE
410 420 406 411
374 1,271
346 351 1,166 1,145 1,156
1,051
I i | .
298 274 297 270

2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2019 2020 2021 2022 2023

* Source: PC & LT only, Estimation based on data provided by regional tire manufacturers’ associations and research firms

1,385 1,412

37

276 278 282 285

2024 2025E 2026E 2027E

27



] . Market Status

Tire Market (2)

* (OE) Increased new car sales from China’s Old-for-New Policy; conversely, continued declines elsewhere due to Europe’s EV subsidy
cuts and U.S. consumer spending slowdown

* (RE) Europe drives global demand, with seasonal products such as all-weather and winter tires leading the way

« Trump administration’s tariffs have slowed U.S. economy and fueled inflation concerns, heightening sensitivity to future policy changes

I Growth rate in OE (YoY, based on quantity) I Growth rate in RE (YoY, based on quantity)
B0% Europe 50% Europe
==O==North America ==O== North America
60% China China
@ \/\/orldwide 30% =@ \\/orldwide

40%

20% 10% ,\
N R o =L/

-10%
-20%

-40% -30%
Jan-24 Apr-24 Jul-24 Oct-24 Jan-25 Jan-24 Apr-24 Jul-24 Oct-24 Jan-25

* Sources: PC & LT only, Estimation based on data provided by regional tire manufacturers’ associations and research firms 28



1 . Market Status

Raw Materials

« The main raw materials for tires are natural rubber and petrochemicals including synthetic rubber and carbon black
* The long-term shortage of natural rubber supply due to reduced farmland and climate issues
 Tariff uncertainties drive potential demand slowdown in China

I Cost Composition (as of March, 2025) I Price Trends
(USD/ton) (USD/bbl)
More than 5 years from planting to
extraction. Crops may fluctuate 2,500 200
due to climate changes 180
2,000 160
140
Natural 1,500 120
Rubber,
33% 100
Cordage, 39% of 1,000 80
14% Revenue
60
Carbon
Synthetic ; 20
Rubber, 0 0
26% Jan-23 Apr-23  Jul-23 Oct-23 Jan-24 Apr-24 Jul-24 Oct-24 Jan-25

Carbon Black Feedstock WTI

Natural Rubber

Synthetic Rubber

Petrochemical products, affected by
international oil prices

* Sources: Natural Rubber(TSR20, SICOM), Synthetic Rubber(ICIS CFR SEA & NEA Butadiene Rubber Avg.), Carbon Black Feedstock(Means of Platts Singapore) 29



- Market Status

Freight Index

+ Geopolitical issues at the end of 2023 and the impact of the U.S. tariff hike on China in 2Q24 caused sharp increase, but freight rates
stabilized as large-scale deliveries of new ships continued
+ Expected to stabilize in 2025 with the tariff policies of the Trump administration and the slowdown in economic growth in major countries

I Shanghai Containerized Freight Index

6,000

5,110
5,000

4,000 3,734
3,000

2,000

1,357
1,023
1,000

887

0
'20.01 '20.04 '20.07 '20.10 '21.01 '21.04 '21.07 '21.10 '22.01 '22.04 '22.07 '22.10 '23.01 '23.04 '23.07 '23.10 '24.01 '24.04 '24.07 '24.10 '25.01
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Main Products

NFERA NFERA NFERA NAR(Z

Spord Supreme Primus AHE

UHP/HP

ROADIAN NFERA ROADIAN ROADIAN
ATX Supre

SUV/4X4

WINEIZY:T-Y  WINEZYTy —WINEZGT:Y WINEIEY2)

ice Plus winSpiKe3

| WINTER
| EV

Competition

PREMIUM-SPORT ULTRA HIGH PERFORMANCE
N’Fera Sport
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Consolidated Income Statement

Q1 2024 Q2 2024 Q3 2024 Q4 2024 Q1 2025

Revenue 678.1 763.8 708.5 697.6 771.2
COGS 500.6 539.8 497.6 516.9 569.6
(%) 73.8% 70.7% 70.2% 74.1% 73.9%
Gross Profit 177.4 223.9 210.9 180.7 201.6
(%) 26.2% 29.3% 29.8% 25.9% 26.1%
SG&A 135.9 161.1 158.6 165.2 160.9
(%) 20.0% 21.1% 22.4% 23.7% 20.9%
Operating Profit 41.6 62.9 52.3 15.5 40.7
(%) 6.1% 8.2% 7.4% 2.2% 5.3%
Non-operating Profit 7.4 3.7 (54.6) 41.1 6.8
Income Taxes 8.0 22.2 4.1 8.8 7.6
Net Income 41.0 444 (6.4) 47.8 39.9
(%) 6.0% 5.8% - 6.8% 5.2%
EBITDA 98.0 120.3 111.0 78.1 99.5
(%) 14.5% 15.8% 15.7% 11.2% 12.9%
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Consolidated Balance Sheet

Assets
Cash Equivalents
Account Receivable
Inventories
Tangible Assets
Liabilities
Debt
Account Payable
Equity
Net Debt

() Cash Equivalents = Cash Equivalents, Financial Assets Measured at Fair Value Through Other Comprehensive Income, Other Financial Assets

3,944.3
452.4
382.2
649.2

2,135.0

2,348.1

1,639.6
166.5

1,596.2

1,187.2

4,232.7
455.4
430.1
640.8

2,325.1

2,527.8

1,749.5
102.2

1,704.9

1,294.2

4,574.5
347.9
513.7
894.0

2,423.1

2,702.9

1,658.8
164.3

1,871.6

1,310.9

4,760.8
360.5
652.6
870.9

2,459.8

2,846.0

1,889.0
129.2

1,914.8

1,528.5
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