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All financial figures stated in this fact book are on a consolidated basis. The financial, business and other information contained 

herein are current only of the date hereof. Readers are cautioned that changes in general macroeconomic, business, financial 

and other conditions may have occurred since such date and our financial condition and results of operations may have been 

materially impacted as a result of such occurrences. 

Certain information contained herein may be considered forward looking in nature, which are based on certain assumptions and 

expectations of future events that are subject to risks and uncertainties, including comments on trends in the global economy and 

duration of such trends, future development and investment plans including market strategy and business plans. We disclaim any 

responsibility or obligation to update or disseminate any revisions to any forward looking statements contained in this document to 

reflect any changes in assumptions or circumstances.

Disclaimer
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1. Overview



At a glance

◦ Foundation : April 11th, 1958 

◦ Headquarter : Yangsan, Korea

◦ The number of Employees : 7,348 (as of June, 2024)

◦ Main Business :  Tire & Tube Manufacturing

◦ Location : Korea(Seoul, Yangsan, Changnyeong),

Europe(Czech), China(Qingdao), etc.

◦ Market Cap. : About 740Bn KRW (as of August, 2024)

Company Profile Stock Price (Common stock)

5

• Manufacturing and selling passenger car & light truck tires in the global market based on decades of know-how and own technologies

• Listed on KOSPI in 1973(KS 002350) and holding a market capitalization of about 740Bn KRW as of August, 2024

(‘000 shares)

Trading Volume Stock Price

(KRW)
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1942 1956 1984 2008

History

Established

‘Heung-a Tire Industry’

Produced vehicle tires for 

the first time in Korea

after the Korean War

Began factory construction

to mass produce of radial tires 

in Yangsan, Korea

Established JV with Michelin, 

producing Michelin Tire under   

technical cooperation (~1991)

Commenced operations of   

Qingdao plant in China

Established Central R&D HQ 

in Seoul, Korea

Commenced operations of 

Europe plant in Zatec, Czech 

Commenced operations of 

Europe plant’s 2nd phase

Established research facilities 

in EU & US

Commenced operations of    

Changnyeong plant in 

Korea

1940s~2000s

6

2010s~2020s

2019 20192018 2019 2019 2024
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Global Network

Main Business Location (as of June, 2024)

• 4 production plants(Korea · China · Czech) and 4 R&D centers(Korea · US · China · Germany) globally

• Selling products in over 150 countries with more than 7,000 experts in each field and expanding business bases sequentially

7
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Total

Employees7,348
4,236 Korea / 3,112 Overseas

4 Plants

4 R&D Centers

8 Overseas Corporates

12 Branch Offices

Canada

USA

Colombia Brazil

Egypt

Australia

Malaysia

China

Japan

NEXEN TIRE HQ

South Korea Czech

Germany

France

Italy

Turkey

UAE

Russia

Spain

Poland
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Global Production Capacity

• Completion of mid-term global infrastructure through 2nd phase expansion of Europe factory and productivity improvements

• As a global tire company specializing in passenger car and light truck segments, NEXEN is prepared to secure volume and profit

30M

11M

45

>50

11M
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• Despite the uncertain external environment, including inflation and geopolitical issues, achieved record-high revenue in 2023

• Financial status to be gradually stabilized from 2025 when investment and ramp-up of European plant are completed 

Financial Summary (Consolidated) Revenue & Profit

39 

4 

(54)

187 

104 

13.3%

9.1%

6.1%

14.2%
15.1%

2020 2021 2022 2023 1H 2024

Revenue Operating Profit EBITDA Margin

2,079

2,597
2,702

1,442

1,698

(Unit: Bn KRW)

2020 2021 2022 2023 1H 2024

Revenue 1,698.1 2,079.4 2,597.4 2,701.7 1,441.8

Gross Profit 438.3 439.6 431.5 739.3 401.4

Operating 

Profit
39.4 4.4 (54.3) 187.0 104.4

EBITDA 226.1 188.5 135.1 383.4 218.3

Net Income (16.6) 4.6 (27.5) 103.1 85.4

Current 

Assets
1,200.3 1,476.0 1,442.1 1,556.1 1,734.1

Non-current 

Assets
2,340.8 2,347.4 2,502.2 2,676.6 2,761.3

Assets 3,541.1 3,823.4 3,944.3 4,232.7 4,495.4

Current 

Liabilities
766.8 1,041.7 1,431.7 1,330.0 1,331.9

Non-current 

Liabilities
1,227.4 1,181.8 916.4 1,197.8 1,348.6

Liabilities 1,994.1 2,223.5 2,348.1 2,527.8 2,680.5

Equity 1,547.0 1,599.9 1,596.2 1,704.9 1,814.8

(Unit: Bn KRW)

Financial Highlights
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• The largest shareholders(Nexen Corp. & related parties) are holding stakes of 67.7%, securing stable management system

• As part of the enhancing shareholder value, dividends have been paid for 25 consecutive years until 2024

Unit 2019 2020 2021 2022 2023

Net Income 
(Standalone)

Bn

KRW
139.2 28.6 (20.5) (39.3) 115.0

EPS (Standalone) KRW 1,355 279 (200) (383) 1,120

Total dividends
Bn

KRW
10.8 10.8 10.8 10.3 11.8

Dividends 

per share

Common 

Stock
KRW 105 105 105 100 115

Preferred 

Stock
KRW 110 110 110 105 120

Price-

dividend 

ratio(1)

Common 

Stock
% 1.2 1.7 1.5 1.5 1.4

Preferred 

Stock
% 3.2 4.2 3.4 3.7 3.8

Key Indicators of Dividends

Shareholder Return 

(1) Price is based on the arithmetic average of the closing price for the past week before the closing day of the stockholder's list

Shareholders (as of June, 2024)

Common

Stock
67.7%

Institutional
10.4%

Foreigner
7.4%

Individual

10.4%

Treasury Stock
1.5%

Others 2.6%

Major 

Shareholders
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2. Sales Performance



15%

38%

26%
21%Others
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Consolidated Revenue

• Revenue of 2.7tn KRW in 2023 through continuous expansion of global productivity, and also 1H24 achieved +8% YoY growth 

• Continued improvements in product mix, including 18 inch(or higher) tires, in line with preference for SUVs and transition to EVs

Revenue Trend

(Unit: Bn KRW)

566 

1,430 

1,701 

1,838 

2,022 

1,698 

2,079 

2,597 

2,702 

1,442 

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 1H24

Operation Commenced

: Korea Plant (Changnyeong)

Operation Commenced

: China Plant (Qingdao)

Operation Commenced

: Europe Plant (Czech)
< Revenue by Region >
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Revenue by Region ①

454 
508 

679 
722 

369

2020 2021 2022 2023 1H 2024

North America

• (N.America) Achieved stable revenue despite bad weather(Q1) and shortage of ships(Q2) / strong sales in Canada (1H 2024, YoY +10.6%)

• (Europe) Growth centered on high-inch tires with increased sales of new all-weather tires and OE supply for EVs (1H 2024, YoY +10.2%)

468 

692 

948 
1,005 

548 

2020 2021 2022 2023 1H 2024

Europe

(Unit: Bn KRW)(Unit: Bn KRW)
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Revenue by Region ②

366 385 
425 

454 

223 

2020 2021 2022 2023 1H 2024

Korea

• (Korea) Sales expansion of high value-added products / The greatest supply for EVs launched in domestic market (1H 2024, YoY +0.3%)

• (Others) Revenue has increased for 3 quarters in a row from Q4 2023 with strong sales mainly in the Middle East (1H 2024, YoY +8.6%)

410 

495 
545 

522 

303 

2020 2021 2022 2023 1H 2024

Others

(Unit: Bn KRW)(Unit: Bn KRW)
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OE Supply

15

• Only about 10 tire manufacturers around the world supply OE to all 4 major premium automakers, and NEXEN is one of them 

• Supplying OE to 115 car models as of June, 2024 and focusing on expanding premium OE sales
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OE Supply Status (as of June, 2024)

USA

MEXICO

JAPAN

KOREA

CHINA

EUROPE

approved for

Mercedes-Benz
approved for

PORSCHE

ASIA PACIFIC

24
models

2012
115

models
1H24

approved for

Mercedes-Benz



Premium OE Supply
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• Increase brand value in a short period of time since first supply to Porsche in 2016 

• Supply expansion for major premium car brands based on competitiveness of quality and technology

Major Premium OE Supply Status (as of June, 2024)
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MACANPANAMERACAYENNE

E-Class

A3 A6

X1 5-Series MINI2-Series

IN PROGRESS (2025)

EV

EV
EV ·

ICE

PORSCHE

Mercedes-Benz

AUDI

BMW



3. Strategies for Sustainable Growth
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Production Capacity (Phase II European Plant Operation)

• Commenced the 2nd plant’s operation in 2024 → Gradual growth by higher utilization rate and production of high-inch tires during 2H

• Profit improvement by external growth and competitiveness in the European Market
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Plant 1 Plant 2

Construction

Completed
August,  2019 December, 2023

Investment € 900Mn

Capacity 5.5Mn Units 5.5Mn Units

Smart Factory Accident-free

· Logistics automation

· Reduce work area

· Real-time control

· Digitalization of

production data

· Blocking of fire factor

· Introduction of odor

prevention facilities

Full-scale effect of

state-of-the-art facilities

through operation of the 2nd plant

“
”

European Plant Overview Major Benefits

• Reliable response to local demand in Europe

• Improvement of trust with key OEMs and retailers

• Redistribution of export volumes from Korean plants

• Even growth across the globe

• Part of the 2nd plant facilities established at the time of

completion of the 1st plant

→ Economies of scale as operating rate of 2nd plant rises

Maximize Efficiency
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• In line with the market growth following EV transition, EV tires’ proportion of total OE revenue is expanding gradually

• Responding to the EV tire market by launching EV-specific products with high-technologies such as noise optimization based on AI

EV Transition

Load distribution design

Core Technologies & Key Performances

 Increased energy efficiency (8%)

With

sound-absorbing

material

54.3dB

-11%

Aerodynamic Design

 Delayed tire replacement time 

- Wear-Pattern

retention technology

 Wheel slip · torque

steer prevention technology

 Enhanced mileage performance

- Application of 4D durability compound 

 Reduced cabin noise

- Application of NRS (Noise Reduction System)

Conventional 4D compound
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Without

sound-absorbing 

material

60.2dB

Jeep’s Electrification Plans

EV

WITH

 Development of exclusive products for Jeep’s SUV EV

 Expected to commence OE supply in 2025

(Recon EV, Cherokee PHEV)

Major OE Supply status for EVs (as of June, 2024)

BMW HYUNDAI KIA KGM BAIDU

X1

5-SERIES

IONIQ 6

KONA

NIRO

EV6

EV9

Torress

EMOTION
Apollo RT6
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• Launched tire rental/O2O service for the first time in Korea, winning the grand prize of National Service Awards for the 5th consecutive year 

• Expanding sales of premium tires due to the easing effect of consumers’ burden / Continuing to diversify distribution channels

‘NEXT LEVEL’ Service

Service Overview

Category Rental O2O

Service NEXT LEVEL Rental NEXT LEVEL Go

Features

12~48 months payment 

warranty, checking service,

affiliate card discount

store or door-to-door service, 

saving time,

additional services

such as tire balancing

National Service Awards

“Next Level Go”, the first O2O service for tire 

in Korea, won the National Service Award for 

the 5th consecutive year based on customer 

convenience and innovative changes in retail

(1) Customers who used NEXT LEVEL Rental or O2O service in the year

<The Number of Users(1)>

2020 2021 2022 2023 1H 2024

Category Details

Coverage Locations Capital area and other major cites

Specialty Stores for Rental 327 stores

Specialty Stores for O2O 67 stores

Service Management (as of June, 2024)

57K

91K

110K 110K

63K
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(1) Industry-academia joint research for bigdata of NVH(Noise · Vibration · Harshness) with Hyundai Motor, KIA, and Inha Univ. / (2) Korea Univ. and Hanyang Univ. jointly developed
(3) SUPER 6000 Class 5R / (4) The season's champions to the tire maker who scored the most points by adding the points earned in each round by the top five players 
(5) Global design award for product, communication, concept design / (6) The most prestigious awards in design field (Germany), more than 11,000 items from 56 countries worldwide
(7) Hosted by IDSA (U.S.), comprehensive evaluation of design innovation, UX and social contribution, etc.
(8) The most prestigious international design contest hosted by JIDP (Japan), comprehensive evaluation of design, usability, innovation and eco-friendliness, etc.

R&D

21

• ‘Tire Maker Champions’ in SUPERRACE Championship in just 3 years of developing racing tires, demonstrating NEXEN’s own technology

• Plans to increase market competitiveness by strengthening R&D ability using VR and AI technology

Motor Sports Design Awards

 Digital design process

- VR design simulator(review) 

system for the first time in the 

domestic tire industry

 MOU with Korea Expressway 

Corporation’s Road Traffic 

Research Institute

- Virtual tire performance evaluation 

using driving simulators

 Top of tire manufacturers in 

SUPERRACE in 3 years 

- Tripe Podium(3) & Tire Maker  

Champions(4) in ‘CJ Super Race’ 

- Slick tires with ultra-high 

performance, proving technical

competency

 Winning in opening round of 

SUPERRACE 2 years in-a-row 

- Top of ‘SUPER 6000 Class’ 

in 2023 & 2024

Virtual Technology AI Technology

 Tire noise prediction system(1)

based on AI

- Prediction and pattern optimization 

 Tire performance prediction 

system(2)  based on AI

- Using machine-learning 

technology to predict key 

performances at concept design 

- Reduced prototype quantity and   

development time

 Analysis of road detection and 

barking distance with bigdata

 Winning at the top 3 global design 

awards

- Main prize at ‘Red Dot Design Award’(5)

& ‘iF Design Award 2023’(6)

- ‘International Design Excellence Award

(IDEA) 2023’(7) as a finalist for concept

tire

 Winning at the ‘Good Design Award 

2023’(7) in the mobility category
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Europe
(Football)

USA
(Ice 

Hockey)

22

• From 2010 to 2018, created synergy by participating as a naming sponsor for the Korean baseball team 'Nexen Heroes'

• Expansion of marketing activities through global sponsorship with Mancity FC and other football, ice hockey, and baseball clubs 

Sports Marketing
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Hosting KLPGA
(NEXEN·SAINTNINE MASTERS, 2013~)

Global Sponsorship

Snowboard Team Foundation
(NEXEN WINGUARD, 2022~)

SK Slavia 
Praha

Mancity FC Juventus

2023~2015~ 2021~

Anaheim 
Ducks

Chicago 
Blackhawks 

New York 
Rangers

2023~2021~ 2022~

San Diego
Padres

USA
(Baseball

)

2024~

FC 
Augsburg

FC 
Heidenheim

TSG 1899 

Hoffenheim
FSV 

Mainz 05
2024~2024~ 2024~ 2024~

VfL Bochum 

1848
2024~

Branding

Europe
(Football)



Motor Sports

23

• Continuing challenges to prove technical skills and raise brand awareness through participation in motor sports competitions

• Proof of superior technical skills by winning the ‘Tire Maker Champion’(2) in 3 years of development of ultra-high performance slick tires

Major Performances

- CJ SUPERRACE Championship

∙ The first participation at SUPER 6000

& winning the opening round

- Nürburgring series(NLS)

∙ Winning the V6 class

- CJ SUPERRACE Championship

∙ Winning the 6th round

∙ Double Podium(1) in the 8th round

- Nürburgring series(NLS)

∙ Winning the SP4T

- CJ SUPERRACE Championship

∙ Triple Podium(1) in the 5th round

∙ Tire Maker Champion(2) in 

just 3 years of developing racing tires

(1) Podium : meaning placed in the top 1-3 in the competition 

(2) The season's champions to the tire maker who scored the most points by adding the points earned in each round by the top five players

2021 2022 2023 2024

- O-NE SUPERRACE Championship

∙ Winning the double round opening

∙ Triple Podium(1) in the 2nd & 5th round
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Magazine Tests & Awards

24

• Proving superior quality and design excellence through tests of major international auto & tire magazines,

as well as the world's top design awards

Magazine Tests Awards

Germany

RED DOT

Germany

IF DESIGN

USA

IDEA 

DESIGN

JAPAN

GOOD 

DESIGN
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Investment Portfolio

25

• Laying the groundwork for business expansion to future mobility through Next Century Ventures (CVC affiliated with NEXEN TIRE) 

Major Portfolios

Automotus ANRA TechnologiesMay Mobility

Business field

- Traffic flow and parking management 

based on AI-based camera

- Cut CO2 emissions by reducing idling

Key products/services

- Computer vision AI, Software for image  

data analysis, Hardware for real-time  

camera

Business field

- Development of traffic management

system for unmanned aerial vehicles

- Aviation-related projects in progress 

with NASA, FAA, EASA

Key products/services

- UTM (UAS Traffic Management) solutions

Business field

- Autonomous public transportation and 

shuttles (Michigan, Minnesota, Arizona)

Key products/services

- Development and deployment of 

autonomous vehicle technology

- Provision of autonomous system

Overview Sales Performance Strategies for Sustainable Growth Market Status Appendix



ESG Performances

26

• Established Sustainability Committee in BOD to accelerate ESG management and manages customer satisfaction indicators in 2023

• In 2024, gold medal rating from ‘EcoVadis’, ESG evaluation agency, with the top 3% score among 130K companies in 180 countries

Major Performances

Environment

∙ ‘Green Tire’ seal by AutoBild, a German magazine  

∙ Research of sustainable raw materials

- Securing new tech to apply 52% of sustainable raw

materials by utilizing bio-oil and recycled PET code, etc.

∙ Implementation of LCA(1) of product

- First Korean tire maker who got International EPD(1)

Social

∙ No.1 tire manufacturer by the ‘Global Customer   

Satisfaction Index(2)’ for 15 years in-a-row 

∙ Winning the grand prize of National Service 

Awards(3) for 5 consecutive year

∙ Selected as an excellent workplace for win-win 

cooperation project & health and safety(4)

Governance

∙ Establishment of Sustainability Committee in BOD

and dedicated organizations for ESG

→  ESG management system is in operation 

Initiatives and Awards

(1) LCA: Life Cycle Assessment, EPD: Environmental Product Declarations 
(2) Hosted by ‘Global Management Association’ (Research and evaluation agency under ‘Ministry of Trade, Industry and Energy’)
(3) Hosted by ‘The Institute for Industrial Policy Studies’  /  (4) Organized by ‘Ministry of Employment and Labor’ and ‘Korea Occupational Safety and Health Agency’
(5) UN Global Compact /  (6) Global Platform for Sustainable Natural Rubber  /  (7) Trusted Information Security Assessment eXchange

Information

Security

Certification
(2022)

UN affiliated initiative

UNGC(5)

(2023)

BB
(2023)

Gold
Top 3%

(2024)

Low Risk, 12.9
(2024)

Global Platform for

Sustainable Natural Rubber

GPSNR(6)

(2020)

B+

Environment : A

Social : A

Governance : B

(2023)

AutoBild Magazine Test

The Green Tire
(2023)
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4. Market Status



* Sources: PC & LT only, Global Data(LMC) 
28

Tire Market (1)

• Global tire demand is returning to the level of 2019 as auto demand and economic recovery picks up post-COVID19

• Demand growth is expected to continue due to new car sales for OE and arrival of EV’s tire replacement cycle for RE
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(Unit: Mn Units)
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1,338 
1,369 1,393 

1,425 

2019 2020 2021 2022 2023 2024E 2025E 2026E 2027E

North America Korea Europe Others

(Unit: Mn Units)Demand of OE Demand of RE

422 

355 
364 

387 

425 427 
440 444 450 

2019 2020 2021 2022 2023 2024E 2025E 2026E 2027E



Tire Market (2)

29

Growth rate in OE (YoY) Growth rate in RE (YoY)

* Sources: PC & LT only, Estimation based on data provided by regional tire manufacturers’ associations and research firms

• Stable growth expectation for OE/RE in 2024, especially stronger demand for RE 

• Further demand improvement in H2 thanks to consumption boost driven by major global central bank’s interest rate cuts

-40%

-20%

0%

20%

40%

60%

80%

Jan-23 Apr-23 Jul-23 Oct-23 Jan-24 Apr-24

Europe North America China Worldwide

-30%

-10%

10%

30%

50%

Jan-23 Apr-23 Jul-23 Oct-23 Jan-24 Apr-24

Europe North America China Worldwide

Overview Sales Performance Strategies for Sustainable Growth Market Status Appendix



Natural 
Rubber

22%

Synthetic 
Rubber

25%

Carbon Black
15%

Cordage
16%

Others
22%

30

Raw Materials

• The main raw materials for tires are natural rubber and petrochemicals including synthetic rubber and carbon black

• Raw materials market stabilized downward in 2023, but price increase from the end of 2023 due to geopolitical risks and supply cuts

37.5% of

Revenue

Petrochemical products, affected by 

international oil prices

More than 5 years from planting to 

extraction. Crops may fluctuate 

due to climate changes

Cost Composition (as of June, 2024) Price Trends

(USD/bbl)(USD/ton)

* Sources: Natural Rubber(TSR20, SICOM), Butadiene(FOB Korea), Carbon Black Feedstock(Means of Platts Singapore)
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Freight Index

31

SCFI (Shanghai Containerized Freight Index)

• The cost of maritime logistics surged due to logistical turbulence during pandemic period, since then stabilized downward in 2023

• It increased again because of geopolitical issues (the end of 2023) and exports increase to US in preparation for higher tariffs on 

Chinese products (2Q 2024)

* Sources: SCFI Comprehensive Index

As of Aug. 16th
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UHP/HP

SUV/4X4

WINTER

EV

Competition

Main Products

All-weather

N’Blue 4season 2
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Consolidated Income Statement (Quarterly)

34

2Q 2023 3Q 2023 4Q 2023 1Q 2024 2Q 2024

Revenue 691.5 692.6 678.1 678.1 763.8

Cost of Sales 515.9 488.9 460.1 500.6 539.8

(%) 74.6% 70.6% 67.8% 73.8% 70.7%

Gross Profit 175.5 203.7 218.0 177.4 223.9

(%) 25.4% 29.4% 32.2% 26.2% 29.3%

SG&A 138.4 134.1 153.9 135.9 161.1

(%) 20.0% 19.4% 22.7% 20.0% 21.1%

Operating Profit 37.1 69.7 64.1 41.6 62.9

(%) 5.4% 10.1% 9.5% 6.1% 8.2%

Non-operating Profit (7.9) (3.2) (28.8) 7.4 3.7

Income Taxes 0.9 13.6 24.8 8.0 22.2

Net Income 28.3 52.8 10.6 41.0 44.4

(%) 4.1% 7.6% 1.6% 6.0% 5.8%

EBITDA 87.0 120.1 111.8 98.0 120.3

(%) 12.6% 17.3% 16.5% 14.5% 15.8%

Overview Sales Performance Strategies for Sustainable Growth Market Status Appendix

(Unit: Bn KRW)



Consolidated Income Statement (Yearly)
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2019 2020 2021 2022 2023

Revenue 2,022.3 1,698.1 2,079.4 2,597.4 2,701.7

Cost of Sales 1,405.7 1,259.8 1,639.8 2,165.9 1,962.4

(%) 69.5% 74.2% 78.9% 83.4% 72.6%

Gross Profit 616.6 438.3 439.6 431.5 739.3

(%) 30.5% 25.8% 21.1% 16.6% 27.4%

SG&A 409.3 398.9 435.2 485.8 552.3

(%) 20.2% 23.5% 20.9% 18.7% 20.5%

Operating Profit 207.4 39.4 4.4 (54.3) 187.0

(%) 10.3% 2.3% 0.2% - 6.9%

Non-operating Profit (23.0) (52.1) 12.1 13.9 (33.5)

Income Taxes 65.9 3.9 11.8 (12.8) 46.6

Net Income 118.5 (16.6) 4.6 (27.5) 103.1

(%) 5.9% - 0.2% - 3.8%

EBITDA 376.0 226.1 188.5 135.1 383.4

(%) 18.6% 13.3% 9.1% 5.2% 14.2%
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Consolidated Balance Sheet
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2020 2021 2022 2023 2Q 2024

Assets 3,541.1 3,823.4 3,944.3 4,232.7 4,495.4

Cash Equivalents(1) 571.5 610.0 452.4 455.4 357.2

Account Receivable 345.6 397.5 382.2 430.1 622.3

Inventories 346.5 497.1 649.2 640.8 658.1

Tangible Assets 2,096.7 2,068.8 2,135.0 2,325.1 2,396.3

Liabilities 1,994.1 2,223.5 2,348.1 2,527.8 2,680.5

Debt 1,376.8 1,355.8 1,639.6 1,749.5 1,797.1

Account Payable 88.4 158.7 166.5 102.2 128.6

Equity 1,547.0 1,599.9 1,596.2 1,704.9 1,814.8

Net Debt 805.3 745.8 1,187.2 1,294.2 1,439.9

(1) Cash Equivalents = Cash Equivalents, Financial Assets Measured at Fair Value Through Other Comprehensive Income, Other Financial Assets

(Unit: Bn KRW)
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